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SOCIAL MEDIA MANAGER & STRATEGIST SELECTED WORK & SAMPLE CAMPAIGNS

3 YEARS OF EXPERIENCE / STRATEGY, COPY & CREATIVE

Malyka Qadir
SOCIAL MEDIA MANAGER & STRATEGIST

Clear thinking. A recognisable
brand voice. Content with a
purpose.

A LOOK AT THE CREATIVE RANGE

SHOW UP.
GET STRONGER.
PACE CLUB / TRAINING & COMMUNITY

START WHERE YOU ARE.

PACE CLUB ORIGINAL CAMPAIGN CONCEPT

Pace Club
FITNESS

JUST
BECAUSE.
NO OCCASION NEEDED.

WILD STEM ORIGINAL CAMPAIGN CONCEPT

Wild Stem
FLOWERS & GIFTING

MUSE
WARDROBE

THE
EVERYDAY
EDIT.

A CONSIDERED POINT OF VIEW.

MUSE WARDROBE ORIGINAL CAMPAIGN CONCEPT

Muse Wardrobe
FASHION

FRESH FROM
THE OVEN.

A LITTLE NEIGHBOURHOOD GOODNESS.

CRUMB HOUSE ORIGINAL CAMPAIGN CONCEPT

Crumb House
BAKERY

9 BRANDS / 80 POST VISUALS Featured above: sample brand campaigns / stock photography.
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SOCIAL MEDIA MANAGER & STRATEGIST SELECTED WORK & SAMPLE CAMPAIGNS

What I bring
to your brand.
A clear content direction, purposeful copy and a visual language that feels
connected across the feed.

EXPERIENCE IN PRACTICE

3 years in social media
Experience across technology and healthcare, including Algiz Technology and Hiba MD. Strategy,
copywriting, captions and post design.

01 Strategy
Audience focus, brand voice and content pillars.

02 Copy & creative
Hooks, captions and original post designs.

03 Content planning
Campaign angles, calendar and calls to action.

The thinking behind a post. ILLUSTRATIVE STRATEGY SAMPLE

AUDIENCE

IT decision makers facing a packaging backlog.

MESSAGE

Make additional service capacity understandable.

FORMAT & ACTION

A focused LinkedIn post with an enquiry prompt.

ORIGINAL CAPTION EXAMPLE

Packaging backlog building up? Keep your next release moving with additional packaging support. Start with the workload, the
deadline and the applications involved.

METRICS TO REVIEW

Reach / Saves / Profile visits / Enquiries

A planning example, not reported campaign results.
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SOCIAL MEDIA MANAGER & STRATEGIST SELECTED WORK & SAMPLE CAMPAIGNS

Algiz Technology B2B TECHNOLOGY / 09 PUBLISHED LINKEDIN POSTS

PORTRAIT / 03 POSTS LANDSCAPE / 06 POSTS

02 / Published LinkedIn post 04 / Published LinkedIn post

05 / Published LinkedIn post 06 / Published LinkedIn post

07 / Published LinkedIn post 09 / Published LinkedIn post

Complex services.
Clear social content.
Application services, digital workplace and software management - communicated
through specific problems and clear next steps.

MY ROLE

Strategy / Copywriting / Captions / Post design
OUTCOME

Supported lead generation.

https://www.linkedin.com/feed/update/urn:li:activity:7493947559741202432/
https://www.linkedin.com/feed/update/urn:li:activity:7490678058765684736/
https://www.linkedin.com/feed/update/urn:li:activity:7493214738806571009/
https://www.linkedin.com/feed/update/urn:li:activity:7491440426424385537/
https://www.linkedin.com/feed/update/urn:li:activity:7488902650806194178/
https://www.linkedin.com/feed/update/urn:li:activity:7496498867161571329/
https://www.linkedin.com/feed/update/urn:li:activity:7495781630322782208/
https://www.linkedin.com/feed/update/urn:li:activity:7495060635911860226/
https://www.linkedin.com/feed/update/urn:li:activity:7484941478218244096/
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SOCIAL MEDIA MANAGER & STRATEGIST SELECTED WORK & SAMPLE CAMPAIGNS

Hiba MD
HEALTHCARE / LINKEDIN

Helping practice owners make
sense of medical billing.

AUDIENCE

Practice owners looking for a clearer understanding
of billing and revenue-cycle services.

CONTENT APPROACH

Explain the problem, make the service tangible and
offer a practical next step.

MY CONTRIBUTION

Social media strategy, copywriting, captions and
post design.

OUTCOME

Supported lead generation.

01 / Published content 02 / Published content 03 / Published content 04 / Published content

05 / Published content 06 / Published content 07 / Published content 08 / Published content

https://www.linkedin.com/feed/update/urn:li:activity:7520379977649827841/
https://www.linkedin.com/feed/update/urn:li:activity:7518970742399537152/
https://www.linkedin.com/feed/update/urn:li:activity:7518749861484113920/
https://www.linkedin.com/feed/update/urn:li:activity:7518302672500912128/
https://www.linkedin.com/feed/update/urn:li:activity:7517999633621708800/
https://www.linkedin.com/feed/update/urn:li:activity:7508511760363204608/
https://www.linkedin.com/feed/update/urn:li:activity:7509598942536507392/
https://www.linkedin.com/feed/update/urn:li:activity:7509281840252342272/
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SOCIAL MEDIA MANAGER & STRATEGIST SELECTED WORK & SAMPLE CAMPAIGNS

Soft Hour
COFFEE & EVERYDAY RITUALS

SAMPLE CAMPAIGN / 9 ORIGINAL POSTS

YOUR DAILY
COFFEE STOP.

GOOD COFFEE. A FAMILIAR PLACE.

SOFT HOUR ORIGINAL CAMPAIGN CONCEPT

FLAT WHITE
KIND OF DAY.

MADE FOR YOUR EVERYDAY.

SOFT HOUR ORIGINAL CAMPAIGN CONCEPT

COFFEE WITH
YOUR PEOPLE.

SAVE A SEAT FOR SOMEONE.

SOFT HOUR ORIGINAL CAMPAIGN CONCEPT

TAKE
FIVE.
SOFT HOUR ORIGINAL CAMPAIGN CONCEPT

SOFT HOUR / THE DAILY QUESTION

HOT, ICED,
YOUR CALL.

SOFT HOUR ORIGINAL CAMPAIGN CONCEPT

THE MORNING
COFFEE RITUAL.

SOFT HOUR ORIGINAL CAMPAIGN CONCEPT

SOMETHING GOOD, CLOSE TO HOME.

MEET ME
OVER COFFEE.

YOUR NEXT FAVOURITE STOP.
SOFT HOUR ORIGINAL CAMPAIGN CONCEPT

WHAT IS
YOUR ORDER?

FLAT WHITE

ESPRESSO

SOMETHING ON ICE

SOFT HOUR ORIGINAL CAMPAIGN CONCEPT

SEE YOU
TOMORROW.

YOUR DAILY COFFEE STOP.

SOFT HOUR ORIGINAL CAMPAIGN CONCEPT

Forme
INTERIORS & CONSIDERED LIVING

SAMPLE CAMPAIGN / 9 ORIGINAL POSTS

Forme

A home
that feels
like you.
A space for your everyday.

Forme THE EVERYDAY EDIT

Less, with
intention.

Keep the things that matter.

Forme

A NOTE TO KEEP

Good design
begins with
how you live.

Thoughtful spaces for real life.

SAVE FOR LATER

Forme

The details
make the room.

Texture. Light. A little warmth.

MOMENTS / 04

Forme

Three ways
to soften
a space.

01 / MAKE ROOM

02 / TAKE A MOMENT

03 / KEEP IT SIMPLE

SWIPE FOR THE FULL EDIT

Forme

A quieter
kind of
luxury.
Comfort in the details.

Forme 01 / 03

Room
to breathe.

Open up your everyday.

READ THE EDIT

Forme

What makes
a space
feel like home?

A quiet moment +

A little company +

Something new +

TELL US IN THE COMMENTS

Forme

Your next
chapter
starts here.

MAKE A LITTLE SPACE
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SOCIAL MEDIA MANAGER & STRATEGIST SELECTED WORK & SAMPLE CAMPAIGNS

Sunday Notes
A JOURNAL FOR SLOWER LIVING

SAMPLE CAMPAIGN / 9 ORIGINAL POSTS

Sunday Notes

Nothing urgent.
Just this
moment.
A few notes on living a little slower.

Sunday Notes THE EVERYDAY EDIT

A little room
for yourself.

Make a small moment your own.

Sunday Notes

A NOTE TO KEEP

Your weekend
does not need
a checklist.

Leave something unplanned.

SAVE FOR LATER

Sunday Notes

Collect
the ordinary
moments.
Good things happen in the everyday.

MOMENTS / 04

Sunday Notes

Three small
ways to
reset.

01 / MAKE ROOM

02 / TAKE A MOMENT

03 / KEEP IT SIMPLE

SWIPE FOR THE FULL EDIT

Sunday Notes

Some days,
less is
enough.
Let the day be what it is.

Sunday Notes 01 / 03

The art
of a slower
Sunday.

Save this for your next quiet morning.

READ THE EDIT

Sunday Notes

What are you
making time
for?

A quiet moment +

A little company +

Something new +

TELL US IN THE COMMENTS

Sunday Notes

A good week
starts with
a little space.

MAKE A LITTLE SPACE

Pace Club
FITNESS & EVERYDAY MOVEMENT

SAMPLE CAMPAIGN / 9 ORIGINAL POSTS

SHOW UP.
GET STRONGER.
PACE CLUB / TRAINING & COMMUNITY

START WHERE YOU ARE.

PACE CLUB ORIGINAL CAMPAIGN CONCEPT

NEW HERE?

YOUR FIRST
SESSION.

COME AS YOU ARE.
Start simple. Ask questions. Find your rhythm.

PACE CLUB ORIGINAL CAMPAIGN CONCEPT

PACE CLUB / THE ROUTINE EDIT

MAKE TIME
TO MOVE.
01

PICK A TIME.

02

KEEP IT REAL.

03

SHOW UP AGAIN.

PACE CLUB ORIGINAL CAMPAIGN CONCEPT

GOOD PEOPLE.
STRONGER
ROUTINES.

FIND YOUR COMMUNITY.

PACE CLUB ORIGINAL CAMPAIGN CONCEPT

FIRST STEPS / PACE CLUB

THE BEGINNER
MINDSET.

1 START SIMPLE.

2 ASK QUESTIONS.

3 FIND YOUR RHYTHM.

PACE CLUB ORIGINAL CAMPAIGN CONCEPT

BUILT BY
SHOWING UP.CONSISTENCY STARTS WITH A SMALL COMMITMENT.

PACE CLUB ORIGINAL CAMPAIGN CONCEPT

SMALL WINS.
REAL ROUTINES.
ONE SESSION. ONE SMALL STEP. YOUR OWN PACE.

PACE CLUB ORIGINAL CAMPAIGN CONCEPT

WHAT KEEPS
YOU COMING BACK?
THE COMMUNITY QUESTION

01 A TRAINING PARTNER

02 A ROUTINE THAT FITS

03 A NEW CHALLENGE

PACE CLUB ORIGINAL CAMPAIGN CONCEPT

FIND
YOUR PACE.

MOVE WITH US.

PACE CLUB ORIGINAL CAMPAIGN CONCEPT
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SOCIAL MEDIA MANAGER & STRATEGIST SELECTED WORK & SAMPLE CAMPAIGNS

Wild Stem
FLOWERS & THOUGHTFUL GIFTING

Connect seasonal flowers with the moments people want to celebrate.

JUST
BECAUSE.
NO OCCASION NEEDED.

WILD STEM ORIGINAL CAMPAIGN CONCEPT

WILD STEM / SEASONAL FLOWERS

THE PINK
EDIT.

WILD STEM ORIGINAL CAMPAIGN CONCEPT

SAY THANK YOU
WITH FLOWERS.

ADD A NOTE. MAKE IT PERSONAL.
WILD STEM ORIGINAL CAMPAIGN CONCEPT

A LITTLE COLOUR.
A BIG FEELING.
A THOUGHTFUL GESTURE GOES A LONG WAY.

WILD STEM ORIGINAL CAMPAIGN CONCEPT

FOR THE DAYS

WORTH MARKING.

The big days.
The everyday ones.

FLOWERS FOR YOUR MOMENT.

WILD STEM ORIGINAL CAMPAIGN CONCEPT

THE
SEASONAL
STEM EDIT.
WILD STEM ORIGINAL CAMPAIGN CONCEPT

A GIFT THAT FEELS PERSONAL

YOUR WORDS.
OUR FLOWERS.

SAY THE THING YOU MEAN.

WILD STEM ORIGINAL CAMPAIGN CONCEPT

WHO CAME
TO MIND?

A FRIEND?

SOMEONE WHO HELPED?

OR JUST YOURSELF?

WILD STEM ORIGINAL CAMPAIGN CONCEPT

MAKE
THEIR DAY.
SEND A LITTLE THOUGHTFULNESS.

WILD STEM ORIGINAL CAMPAIGN CONCEPT

SAMPLE CAMPAIGN / STOCK PHOTOGRAPHY

Seasonal stems / Gifting / Everyday beauty

Muse Wardrobe
FASHION & A CONSIDERED WARDROBE

Build a fashion feed around personal style and thoughtful outfit choices.

MUSE
WARDROBE

THE
EVERYDAY
EDIT.

A CONSIDERED POINT OF VIEW.

MUSE WARDROBE ORIGINAL CAMPAIGN CONCEPT

ONE RAIL.
ENDLESS
POSSIBILITIES.
THE PIECES YOU REACH FOR. THE WAY YOU WEAR THEM.

MUSE WARDROBE ORIGINAL CAMPAIGN CONCEPT

MUSE WARDROBE / THE COLOUR STORY

COLOUR,
CONSIDERED.

MUSE WARDROBE ORIGINAL CAMPAIGN CONCEPT

CONSIDER
THE DETAILS.
TEXTURE / SHAPE / A LITTLE PERSONALITY

MUSE WARDROBE ORIGINAL CAMPAIGN CONCEPT

YOUR WARDROBE.
YOUR RULES.

START WITH WHAT FEELS LIKE YOU.

MUSE WARDROBE ORIGINAL CAMPAIGN CONCEPT

THE LAYERING
EDIT.

BUILD YOUR EVERYDAY COMBINATION.

MUSE WARDROBE ORIGINAL CAMPAIGN CONCEPT

MUSE WARDROBE / A NOTE ON STYLE

LESS GUESSWORK.
MORE YOU.

FIND THE THINGS THAT WORK FOR YOUR LIFE.

MUSE WARDROBE ORIGINAL CAMPAIGN CONCEPT

WHAT IS YOUR
GO-TO LOOK?

01 / NEUTRALS

02 / A LITTLE COLOUR

03 / AN UNEXPECTED DETAIL

MUSE WARDROBE ORIGINAL CAMPAIGN CONCEPT

WEAR IT
YOUR WAY.

EXPLORE THE EVERYDAY EDIT.

MUSE WARDROBE ORIGINAL CAMPAIGN CONCEPT

SAMPLE CAMPAIGN / STOCK PHOTOGRAPHY

Everyday style / Details / Wardrobe edits

Crumb House
BAKERY & SMALL DAILY PLEASURES

Make a bakery feed feel warm, tempting and part of the neighbourhood.

FRESH FROM
THE OVEN.

A LITTLE NEIGHBOURHOOD GOODNESS.

CRUMB HOUSE ORIGINAL CAMPAIGN CONCEPT

THE WEEKEND
BOX.

PICK YOUR FAVOURITES. SHARE THE GOOD STUFF.

CRUMB HOUSE ORIGINAL CAMPAIGN CONCEPT

GOOD THINGS
COME IN
LAYERS.
BUTTERY. FLAKY. WORTH THE PAUSE.

CRUMB HOUSE ORIGINAL CAMPAIGN CONCEPT

BREAKFAST,
SORTED.
CRUMB HOUSE ORIGINAL CAMPAIGN CONCEPT

CRUMB HOUSE / THE DAILY QUESTION

YOUR NEXT
LITTLE TREAT.

CRUMB HOUSE ORIGINAL CAMPAIGN CONCEPT

BRING
SOMEONE
SOMETHING.
CRUMB HOUSE ORIGINAL CAMPAIGN CONCEPT

SOMETHING GOOD, CLOSE TO HOME.

THE BAKERY
COUNTER EDIT.

YOUR NEXT FAVOURITE STOP.
CRUMB HOUSE ORIGINAL CAMPAIGN CONCEPT

SWEET OR
SAVOURY?

SOMETHING BUTTERY

SOMETHING SWEET

SOMETHING SAVOURY

CRUMB HOUSE ORIGINAL CAMPAIGN CONCEPT

SEE YOU
AT THE COUNTER.

A LITTLE TREAT IS WAITING.

CRUMB HOUSE ORIGINAL CAMPAIGN CONCEPT

SAMPLE CAMPAIGN / STOCK PHOTOGRAPHY

Fresh from the oven / Daily rituals / Neighbourhood
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SOCIAL MEDIA MANAGER & STRATEGIST SELECTED WORK & SAMPLE CAMPAIGNS

A thoughtful process.
A consistent presence.

01

Understand
Audience, brand voice and the purpose
behind the brief.

02

Plan
Content pillars, campaign angles and a
practical calendar.

03

Create
Copy and visuals, developed together and
refined for the platform.

04

Learn
Review saves, shares and conversations to
guide the next round.

AI tools. A considered human edit.
Waalaxy
LinkedIn outreach & automation

Ocoya
Social content & scheduling

BHuman
Personalised AI video

Selected to fit the project. I check the details, refine the voice and shape the final creative output.

TO START / Brand links, goals, key offers and existing content.

Let's work together.
qadirmalykaofficial90@gmail.com

Malyka Qadir
Social Media Manager & Strategist

https://www.waalaxy.com/
https://www.ocoya.com/
https://www.bhuman.ai/
mailto:qadirmalykaofficial90@gmail.com
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